
Each year, hundreds of people from all over the 

world centralize in one location to attend ACA 

International’s Convention and Expo. This year 

promises to be bigger than ever, and it is going 

to be held in our own Mile High city!  

This year, Convention will feature interactive 

sessions including coffee chats, technology best 

ideas, round table discussion groups, deeper 

dive sessions, and plenty of opportunities for 

peer-to-peer learning and networking.  

For those in the collection industry, this is a 

can’t miss event! 

If you would like more information about this 

event, or would like to register, follow this link: 

http://www.acainternational.org/events.aspx?

cid=37040&eid=conv2016&register 

ACA International Convention & Expo: Denver  
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Agency Ink  
S U M M E R  2 0 1 6   

The former CEO of Starbucks, Haggen Food & pharmacy, and 
Extended Stay Hotels –where he is currently a senior advisor, 
Jim Donald was named one of the “Top 25 CEOs in the world” 
by the Best Practice Institute. Donald will share his experience 
as a leader focused on innovation, quality, service, strong rela-
tionships within the community, and risk-taking with the free-
dom to fail. 

Opening Keynote: Jim Donald: Leading the 21st Cen-

Closing Entertainment: The Midtown 

4 Stars from The Original Broadway Cast of Jersey Boys 
 
They took Broadway by storm in one of the biggest hits of all-
time! Now, The Midtwon Men are bringing their magic to audi-
ences everywhere, singing their favorite “Sixties Hits” from The 
Beatles, The Rascals, Motown, The Four Seasons and more! 

More than 50 Speakers// over 35 sessions! 

Explore over 100 Exhibitors! 
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Collectors of the Month 

ACC Gets an A+!!! 

Acc Would like to Welcome Our Newest Clients!  

ment to make a good faith 
effort to resolve any con-
sumer complaints. BBB 
accredited businesses pay a 
fee for accreditation re-
view/monitoring and for 
support of BBB services to 
the public. 
  

BBB Code of Business Practic-

es represents standards for 

business accreditation by 

ACC was recently rec-
ognized by the Better 
Business Bureau of Den-
ver as an A+ Accredited 
business. 

If a business has been ac-
credited by the BBB, it 
means BBB has determined 
that the business meets 
accreditation standards 
which include a commit-

BBB. Businesses based in the 

United States and Canada that 

meet these standards and 

complete all application proce-

dures will be accredited by 

BBB.  The Code is built on the 

BBB Standards for Trust, eight 

principles that summarize im-

portant elements of creating 

and maintaining trust in busi-

ness.   

and dear to his heart for many 

years.  

The Trevor Project was founded 

in 1998 by the Academy Award-

winning short film TREVOR. The 

Trevor Project is the leading na-

tional organization providing crisis 

intervention and suicide preven-

tion services to lesbian, gay, bisex-

ual, transgender and questioning 

(LGBTQ) young people ages 13-

24. This organization’s mission is 

to end suicide among the LGBTQ 

young people.  

If you would like more information 

about this organization or to make 

a personal donation, visit the fol-

lowing website: http://

www.thetrevorproject.org/ 

APRIL: 

Accompanying the much sought 

after $100 bill and plaque with their 

name and achievement on it, Col-

lectors of the Month are also 

awarded the opportunity to pick a 

charity for ACC to commit a dona-

tion. For his  choice, Octavio se-

lected the Trevor Project, which he 

says is a charity that has been near 

A G E N C Y  I N K   

Orange Theory Fitness St. Anthony’s Physician Denver Real Estate Mo-
guls 

Lakewood Electrical 

Ponderosa Heating & A/C Denver Restorative Den-
tal 

Pediatric Dental Group 
Lakewood 

Big Sky Renewal 

Mary & Sam Shouman Macbain Properties Western Nephrology  



ACC Named Best Places to Work Once Again! 
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 The Agency of Credit Control once again 
demonstrates its prowess in the field of Collec-
tions as it has now won Inside Arm’s Best Places 
to Work in Collections Award not one, not two, 
but the three times in the past five years!  
 
Before turning your nose up at this seemingly 
small achievement, consider the rigorous process 
each company must go through in order to even 
be considered for the award, much less be-
stowed the title of winner. It is a two part, multi-
layered process involving an Employer Benefits & 
Policies Questionaire and Employee Engagement 
& Satisfaction Survey. The results are analyzed 
and categorized according to 8 core focus areas: 
leadership and planning; corporate culture and 
communications; role satisfaction; work environ-

ment; relationship with supervisor; training, devel-
opment and resources; pay and benefits; and over-
all engagement.  
 
As you can see, there is a great deal to winning this 
award, and ACC should be incredibly proud of 
their company for its vast achievement in this field! 

Winner of the Better Business Bureau Torch Awards! 

 

Encouraging and supporting ethical business practices is a key 

purpose of the Better Business Bureau. The Torch Award for 

Marketplace Ethics is the most prestigious award the BBB can 

present to a business or nonprofit. Being a recipient indicates 

that the business or nonprofit not only believes in the high 

standards promoted by the BBB, but it also consistently acts 

on them and continuously integrates them into daily practic-

es.  

 

Similar to Inside Arm’s Best Places to Work Award, the BBB 

Torch Award is given based upon a set of criteria that must 

not only be met, but surpassed.  

 

The Agency of Credit Control received this award because it 

went above and beyond what is asked from it as a company. 

It consistently has outstripped it’s neighbors in collections in 

the areas of Management Practices, Community/Investor/

Stakeholder Relations, Communications and Marketing prac-

tices, and Industry Reputation. 

 

Overall, ACC exhibits and embodies all that the BBB Torch 

Awards represents, which is trust, performance, and integri-

ty. For this, and so much more, ACC should take pride in the 

receipt of this award and continue to strive for the excel-

lence for which it was given. 



Survey: Newlyweds Experience Unknowns About Spouses’ Finances 
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According to a survey done by Edel-

man Berland on behalf of Experian, 1,000 

newly-married couples are in the dark 

about their spouse’s income or credit 

score. In fact, 40% of all respondents had 

no idea what their credit score was, and 1 

in 3 said their spouse’s spending habits 

were “not what they expected.”  

Ready for some 

more shocking num-

bers? Respondents 

of the survey said 

they spend money 

without their 

spouse’s knowledge, 

on average about 

$800, and 16% re-

ported they have a 

completely separate bank account their 

spouse does not know about. Ironically, 

despite their decision to refrain from com-

municating about their financial information, 

80%  of respondents said credit scores are 

important, and an overwhelming 92% said 

they would consider financial responsibility 

an “important attribute” in a spouse. 

“Credit impacts many aspects of building a life together, Rod 

Griffin, director of public education at Experian, said in the 

news release. “Couples should check their credit reports 

and scores and discuss them. Knowing these scores will help 

couples better plan for a future together and give them the 

opportunity to take steps to better manage their credit.” 

To finish this article, visit the following link: http://

www.acainternational.org/creditors-survey-newlyweds-

experience-unknowns-about-spouses-finances-39584.aspx 

However, the expectation that credit 

availability a year from now will be 

“somewhat easier” also increased from 

15.01 percent in March to 15.84 percent 

in April, according to the Fed. 

The average perceived probability of 

missing a minimum debt payment over 

the next three months increased slightly 

from 11.5 in March to 12.4 percent in 

April, according to the Fed. 

The median expected household income 

growth increased from 2.6 percent in 

March to 2.8 percent in April, according 

to a news release from the Fed. The 

increase in April, influenced by responses 

from consumers with middle and higher-

incomes, brings the expectations back to 

levels recording during the first three 

quarters of 2015. 

Overall, consumers’ income growth ex-

pectations have been improving since 

January, according to the Fed. 

The median household spending growth 

expectations also increased slightly from 

3.4 percent in March to 3.5 percent in 

April, again influenced by middle and higher-

income consumers responding to the sur-

vey. 

Additional findings include that consumers’ 

median expectations for earnings growth in 

the year ahead remain stable and declined 

only slightly from 2.5 percent in March to 

2.4 percent in April. 

The Survey of Consumer Expectations is 

based on consumers’ expectations for over-

all inflation and how they expect prices for 

food, gas, housing and education to behave. 

It also shows consumers’ views on job pro-

spects, earnings growth and their expecta-

tions about future spending and access to 

credit. 

The Federal Reserve Bank of 

New York’s latest findings 

show general improvement in 

household finance expecta-

tions. 

 

The Federal Reserve Bank of New York’s 

latest Survey of Consumer Expectations 

shows consumers are slightly more pessi-

mistic about their perceived credit availa-

bility for the past year and expected cred-

it availability for the year ahead. 

 

In April, when asked if obtaining credit 

was “much easier, somewhat easier, 

equally easy/hard, somewhat harder” or 

“much harder” than it was a year ago, 

7.57 percent of consumers said it would 

be much harder to obtain credit now, 

compared to 5.98 percent of consumers 

who gave that answer in March. They also 

felt it will be “much harder” to obtain 

credit a year from now, with a slight in-

crease from 5.28 percent to 6.01 percent 

recorded from March to April. 

“Findings from Experi-

an indicate newlywed 

couples aren’t com-

municating about 

their credit scores and 

spending habits.” 

Consumer’s Perceived Credit Availability Falters, While Income & Spending Confidence Rebound 



 

 

Here at ACC we know how to work 

...but we know how to play hard 

St. Patrick’s Day 

 

Mini golf! 

At the Agency of Credit 
Control, we are beyond 
LUCKY to have managers 
who value us as employees. 
To demonstrate that value, 
Veronica here won a gift 
card to one of her favorite 
food joints for the creativi-
ty of her costume and her 
awesome office cubicle 
decorations!! 

Fun times at the barbecue! 



• 1/4 cup all purpose flower 

• Powdered sugar (for dusting) 

Directions: 

• Pre-
heat oven 
to 350°F. 
Line a 9x9 
square pan 
with foil 
or 
parchment 
paper and 
spray with 
cooking 

spray  

• Mix crumbs, 1/4 cup sugar, and 

melted butter with a fork in a 

large bowl. Press into the bottom 

of the prepared pan. Bake for 12 

minutes. 

• While the crust is baking, prepare 

Cinco De Mayo may have 

passed, but you’ll want to 

make these Margarita Bars 

again and again! 

Ingredients: 

• 11/2 cups graham cracker crumbs 

• 7 tablespoons unsalted butter  

• 2 1/4 cup granulated sugar, divid-

ed 

• 4 eggs 

• 1/3 cup fresh lime juice (about 5-

6 limes) 

• 1 teaspoon lime zest 

• 1 tablespoon fresh orange juice 

• 1 tablespoon tequila, optional 

(you can omit and use an extra 

tablespoon lime or orange juice 

instead) 

the filling. Whisk the eggs with remaining 2 

cups of sugar. Whisk in juices, zest, and te-

quila, then whisk in flour until no lumps re-

main.  

• Note: you can omit the tequila if you wish. 

Use an extra tablespoon of orange or lime 

juice in it’s place. 

• Pour lime mixture carefully over hot crust 

then continue baking for about 25 minutes 

until the top starts to brown and is no long-

er translucent. Cool bars completely before 

cutting. It’s easiest to cut cold bars, so I sug-

gest chilling them before cutting. Dust the 

tops with powdered sugar. Store in refriger-

ator for up to 3 days. 

2014 S Pontiac Way 

Denver, CO 80224 

Phone: 303-757-5147 

Fax: 866-928-1906 

E-mail: acc@getitpaid.com 

Agency of Credit Control, Inc. is a full service bad 

debt collection agency specializing in third party 

bad debt collections, early-out self pay collections, 

and collection services.  

For more information regarding our services please 

contact us @1-800-655-6808 (www.getitpaid.com) 

Agency of Credit Control 

  Recipe of the Month: Margarita bars! 

Collecting responsibly since 1954 

 

 
Check us out on the Web at 

www.getitpaid.com 


